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Paper Pollution Solution is a Systems Concept, by Robert A. 
Shiff, pp. 46-51. 

Information storage and retrieval methods must reflect a total 
systems approach to paper pollution problems 

Push-Button Filing and Retrieval Systems Help Solve Paper 
Pollution Problems, pp. 52-57. 

Latest developments of centralized storage, lateral filing, and 
automated filing systems are reviewed. 

McDonald's Headquarters Building Designed for Open Plan 
Offices, pp. 58-65. 

ASD, Inc., of Atlanta, Ga., creates 100,000 square feet of 
offices for McDonald’s Corporate Headquarters, without using 
any walls. 

School Design is Teaching Tool for Children, pp. 66-69. 
Casady School Primer Building, Oklahoma City, Okla., de- 
signed by Stan W. Gralla, project architect for Benham-Blair & 
Affiliates, Inc. 

Partitions Key to Flexible Space in AASA Show: 

Introduction, p. 70. 
Convention schedule, p. 70. 
Preview of exhibits, pp. 71-75. 

Purchasing Manager and Designer's Goals are Identical, by 
Marvin B. Affrime, pp. 76-77. 

Both purchasing manager and designer must work to achieve 
maximum utility and esthetics within a limited budget. 

How to Develop Free Publicity by Trying, by Walter B. Klee- 
man, Jr., pp. 78-79. 

Several rules are outlined to insure free publicity. 


MARCH 1971 


Redesigned Guestroom Adapts to Realistic Space Usage, by 
James P. Maguire, pp. 54-59. 

Designers rethink guestroom functions for a design solution 
permitting new lifestyle room usage and systems application. 
Motor Inns to Spend $6 to $9 Billion on Refurbishing, by 

Stephen W. Brener, pp. 60-61. 
Billions of dollars to be spent on construction and refurbishing 
in this expanding hospitality field. 
Hotel/Motel Design Success Hinges on Lighting, pp. 62-67. 
Authorities discuss the relationship of light to design. 
Research, Service, Computer Guide TISCO Designs, pp. 68- 
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Thalhimers Industrial Sales Corp., Richmond, Va., contract fur- 
nisher, uses three guidelines for success: research, customer 
satisfaction from service, and profit control from operations 
analysis using the computer. 

Built-in Cleanability in Hotels/Motels Too Often Overlooked 
in Design, by Edwin B. Feldman, pp. 72-74. 
Several guidelines are offered to assure effective, economical 
maintenance for hotels/motels. 

Greater Emphasis on Contemporary Design in Hotel/Motel 
Furniture, pp. 75-82. 
A wrap-up on latest hotel/motel product offerings. 

Outdoor Moves Indoors in Hotel/Motel Design, pp. 83-86. 
A product review of casual and outdoor furniture. 

Point of View: EDRA Balances Design Theory With Pragmatic 
Considerations, by Walter B. Kleeman, Jr., p. 8. 

New Showrooms: All-Steel Equipment Corp., by Rex Goode, 
p. 15. 
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60-Story John Hancock Tower Commits to Office Landscape, 
by Jordar A. Berman, pp. 60-69. 

John Hancock Tower, Boston, Mass., designed by |.M. Pei & 
Partners. 

Is Space Savings a Numbers Game in Open Planning?, by 
Lawrence Lerner, p. 70. 

Space savings aren't always achieved with open planning, as 
Lawrence Lerner, of SLS, points out. 

The Adulation of the Holy Module, by Hans Krieks, pp. 71-72. 
Hans Krieks explains why he designed the Departure line of 
office furniture to fit office landscape use. 

Employee to Define Future Working Space, p. 73. 

Social psychologist Dr. Fred Steele, and space designer Hans 
Krieks, reach same conclusion independently in separate ad- 
dresses to AID and IBD respectively. 

Communications Interaction Analysis is New Tool for 
Designer/Planner, pp. 74-77. 

Decision Resource Service, a department of Herman Miller, 
Inc., determines people and department adjacencies by com- 
puter analysis. 

Office Furniture Lines are Variations on a Proven Theme, 
pp. 78-89. 

Wrap-up of office products for 1971. 

Pleasure Principle Stressed at Restaurant Show, pp. 90-93. 
More than 850 exhibitors and food service and lodging execu- 
tives participate in 52nd National Restaurant Association 
show at McCormick Place, Chicago. 

Get Protection in Writing When Bidding, by Walter B. Klee- 
man, Jr., pp. 94-95. 

Open ended contracts require protective clauses. 

Point of View: Dual Functions and Ability to Marshal Part-Time 
Help Vital in Semi-Rural Areas, by Walter B. Kleeman, Jr... 
p. 8. 

New Showrooms: L.E. Carpenter & Co., by Chandler Cudlipp 
Associates, p. 14. 
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Contract Market Chicago Attracting Designers, pp. 80-81. 
Custom Amenities in Gould Design by Interiors, inc., pp. 82- 
85. 


Gould Inc.'s world executive headquarters, Chicago, Ill., de- 
signed by Interiors, Inc. 
Bold Colors, Furnishings Create Dynamic Space for American 
Airlines, pp. 85-87. 
American Airlines’ Chicago ticket office designed by Hague- 
Richards Associates, Chicago design firm. 
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Theatrical Flair to Designer's Office, pp. 88-89. 

R.W. Shipley Associates, Inc., Chicago-based retail store plan- 
ning and design firm, remodels own offices, with Thomas 
Sturr & Associates as consultant architects. 

SLS Bows to Orient in Chicago Design of Mitsui Offices, 
pp. 90-91. 

Mitsui & Co. designed by Saphier, Lerner, Schindler. 

Neocon 3: Merchandise Mart Invites Involvement, p. 92. 
Special Events Include Lobby Displays, pp. 92-93. 
Seminars—Both Blue Sky and Practical, pp. 93-94. 

Contract Lines at Merchandise Mart Showrooms, pp. $5-103. 

AFM/Contract/71: Showcases Planned, p. 104. 

Problem Solvers are Contract Experts, p. 104. 
Product Showcase Pinpoints Contract Lines, p. 104. 
300 More Showrooms at American Mart, pp. 105-107. 

Other Chicago Showrooms Invite Designer Visits, pp. 108- 
109. 

Survey of contract sources in and around American Furniture 
Mart and Merchandise Mart. 

Stainless Steel is Forte of Custom Manufacturer, pp. 110- 

¥%3. 
A hard-to-find service—fabrication of stainless steel furniture, 
furnishings, displays, and custom specialties—is examined as 
it is offered by Brueton Industries, Springfield Gardens, N.Y. 

New Showrooms: American Enka, by Zelenko Associates, p. 17. 


JUNE 1971 


The World of Contract Carpets, by Len Corlin, pp. 60-61. 

Designers Comment: Carpet Specifiers Need All the Help 
They Can Get—Consistently!, pp. 62-64. 
Carpet specifications are so complex and methods of distribu- 
tion so fractionated, that designer/specifiers require more co- 
operation from the mills. 

Designers Comment: Carpet Spec Change Creates Havoc, by 
Walter B. Kleeman, Jr., p. 65. 

Custom and Customized Carpet Aid Designer Creativity, pp. 
66-69. 
Installation economies, better quality, and esthetics eliminate 
“high price” stigma in contract. 

Modified -Man-Made Fibers Offer New Advantages To Car- 
pets, pp. 70-73. 
Better soil-hiding characteristics, static electricity control, and 
dyeability offered in man-made fiber developments. 

Wool Carpets Flying High—Even in 747s, pp. 74-76. 
A detailing of the advantages of natural fibers. 

What Ever Happened to Indoor/Outdoor Carpet?, p. 77. 
It's alive and well, only now called “utility” carpet. 

Goal: 100% Static Control in Carpets, pp. 78-81. 
Carpet authorities discuss advances made in static control, 
both for present and future. 

Know Carpet Construction to Get Best Value, pp. 82-86. 
New construction techniques enable manufacturers to provide 
better quality and design versatility. 

1971 Replacement Market is Brightest Carpet Development, 
by Wendell H. Thomas, p. 87. 
Slow but steady economic progress is forecase by carpet mar- 
ket authority. 

Undercover Story: Carpet Life Prolonged by Backings and 
Underlays, pp. 88-91. 
Specifiers, while keeping esthetic eyes on the surface, must 
also know what goes on beneath to do a better job. 

Labor Savings, Rotatability Build Demand for Carpet Tiles, 
pp. 92-93. 
Use of carpet tiles is expanding rapidly as specifiers discover 
unusual benefits of tiles. 

Pill is Only Reliable Test for Flame Propogation in Carpet, by 
Barry Torrence, pp. 94-95. 
Carpet & Rug Institute executive protests inapplicability of 
flammability tests other than the pill test. 
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Carpet Dyeing and Printing Terms Defined, p. 96. 

Longer Life for Contract Carpets: Bone Up On Maintenance 
Techniques, p. 97. 
General hints on carpet maintenance for longer wear. 

Bold Colors in Contract Carpet Introductions, pp. 98-105. 
A preview of latest carpet introductions, featuring geometrics, 
printeds, and wovens; all in bold colors. 

Point of View: The Architect—Lost in Inner Space, by Bernard 
Soep, p. 10. 

New Showrooms: C.H. Masland & Sons, by Environmental Re- 
search & Development, p. 18. 


JULY 1971 


Corporate Art Program at RCA Provides Cultural Enrichment, 
by James P. Maguire, pp. 34-39. 
International network of Radio Corporation of America offices 
benefits from planned art program developed by Ford & Earl 
Design Associates of New York. 

Upgrading Space With Art: Availabilities and Sources, pp. 
40-47. 
A review of art sources and what they're offering. 

Theatrical Lighting Rules Guide Lighting Designer, by Abe H. 
Feder, pp. 48-51. 
Techniques of theater lighting can and should be applied to 
commercial/institutional lighting designs, both interior and 
exterior, for best results. 

Minimal Look is Latest in Lighting, pp. 52-57. 
A potpourri of innovative lighting products. 

Total Store Design Starts With Displays, pp. 58-63. 
Store design philosophy offered by Andrew S. Blackman, AID, 
Architect, New York City. 

Traditional-Flavor Design Boosts Business 40 Percent, pp. 
64-65. 
Richman Brothers Department Store, Cleveland, Ohio, de- 
signed by Leon Gordon Miller & Associates. 

Detailing Commands Customer Attention, pp. 66-67. 
T. Jones boutique, designed by Saphier, Lerner, Schindler's 
Los Angeles offices. 

Aqueous Environment Forecast by WDTA’s Immermann, by 
Milton Immermann, pp. 68-69. 
Excerpted from an address at Eastman Chemical Products, 
Inc., by Milton Immermann, president and chief executive 
officer of Walter Dorwin Teague Associates, Inc., of New York. 

New Showrooms: Vecta Group, Inc., by Arms/Addkison; and 
Fisher Office Furniture, p. 6. 


AUGUST 1971 


Spaces Shaped For Privacy Within Wall-Less Framework, pp. 
50-57. 
Part Il: A follow-up of McDonald's corporate headquarters, 
designed by Associated Space Design, Inc., Atlanta. 

Designers Rebut Holy Module, Office Landscape Positions, 
pp. 58-61. 
Readers reply to April 1971 office landscape articles. 

Furniture and Furnishings Proliferate for Open and Landscape 
Offices, pp. 62-66. 
Product review of open plan furniture, furnishings. 

Plastics as Plastics Dominate Furniture/Furnishings Prod- 
ucts, pp. 67-75. 
Mid-year product review round-up. 

Artificial Vs. Live: Maintenance is Big Factor in Plant Specifi- 
cation, pp. 76-79. 
To specify live or artificial plants? That's the question an- 
swered by designers and manufacturers for offices adding a 
touch of nature to the inside environment. 

How to Establish Office Distance: 66 Inches or 6,600 Miles, 
by Walter B. Kleeman, Jr., pp. 80-83. 
Interpersonal communications affected by the design of con- 
ference areas as the result of ergonomic reasons. 

(Continued on page 72) 
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is What we begin with 


what we end with 
is quite a bit more 


All office furniture manufactured by Griggs — be it 
a desk, chair, credenza or table — is precisely 
engineered for functional design and ruggedly con- 
structed for dependability. 


Spacious tops that are stain and scuff resistant. 


Pedestals that are interchangeable for versatility, 
and full locking for security. 


Full extending drawers that have full height sides 
and “float” on self-lubricating nylon rollers. 


Comfort-contoured seats and backs from a selection 
of swivel and side chairs. 


And then we add in beauty. 


Contemporary designs that are at home in any 
office. 


And a choice of colors to match any decor. 


What we end up with is a complete line of office 
furniture that can meet any customer’s demands, 
with an end product that all but eliminates costly 
customer call-backs. 


It can all be summed up by two sweet-sounding 
words. 


Sales and profits. 


S CIRCLE OF QUALITY 


GRIGGS EQUIPMENT, INC. 


P. O. BOX 630 ° BELTON, TEXAS 76513 
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SEPTEMBER 1971 


Fabrics Aim at “Look” Retention, pp. 58-63. 
Fabric emphasis is on wear factors with a designed look. 

Youth-Apartment Growth is Potential Market for Designer, 
pp. 64-65. 
Furnished apartment market trend offers a growing source of 
design commissions. 

Operations Savvy Guides Design of Hotels/Motels, Condo- 
miniums, and Clubs, pp. 66-71. 
L.E. Seitz Associates, Miami, Fla., combines business know- 
ledge and design philosophy. 

Flocks, Foils, Mylar Wallcoverings Pace Contemporary In- 
troductions, pp. 72-77. 
Supergraphics, vibrant colors coming on strong for contract. 

Contrasts Create Division and Unity in Same Space, pp. 78- 
83. 
Design of a New York City law firm by Montgomery. Winecoff 
& Associates, Inc., New York. 

Total Design Frames Eyeglass Center, pp. 84-87. 
The Perfect Eye, Cleveland, Ohio, designed by F. Eugene Smith 
Associates. 

The Best of Neocon: Rapidly Changing Student Life Styles 
Must Shape College Union Planning, pp. 88-92. 
Two college union directors outline the impact of evolving stu- 
dent life styles on the planning, design, and operation of stu- 
dent unions, from a special Neocon Seminar on college stu- 
dent union planning and design. 

Point of View: Research Reveals Source of Architect's Discon- 
tent, by Mary Jo Weale, p. 6. 

New Showrooms: Atelier International and C.I. Designs, by 
Kiviat/Rappoport and Hodgdon Design Group, p. 11. 


OCTOBER 1971 


Graphics Spark Dynamic Space Concepts At Quorum 5, pp. 
88-96. 

Quorum 5, Inc., New York City contract design firm, adds the 
creative thrust needed to conceptualize effective space, color, 
furniture, and collateral materials with graphics. 

7 Beautiful Shows 7, p. 97. 

Previews of seven major industry shows and events taking 
place this fall. 

56th National Hotel/Motel Exposition Offers Mind-Tickling 
Ideas To Designers: 

Introduction, p. 99. 

Program of Events, p. 99. 

List of Exhibitors, p. 99. 

Preview of contract exhibits, pp. 100-104. 

Modern Transportation Symposium to Highlight IBD Meet- 
ing, p. 105. 

Preview of Institute of Business Designers’ first national meet- 
ing as an independent contract design organization. 

Model Contract Showroom, Seminars Highlight National 
Office Products Association Show: 

Introduction, p. 106. 

Program of events, p. 107. 

List of exhibitors, p. 108. 
Preview of exhibits, pp. 108-112. 

Overseas Designs to be Shown at Canadian National Interior 
Design Show, p. 113. 

Preview of fifth annual Canadian National Interior Design 
Show. 

Two-Day Designer’s Saturday Event Expected to Attract 

2,500 Designers: 
Introduction, p. 114. 
Preview of contract exhibits, pp. 115-119. 

Open Showrooms, Awards Dinner Beckon Designers to New 
York’s “Come to the Marketplace,” pp. 120-125. 
Designer-enticing activities sponsored by Resources Council. 

(Continued on page 78) 


CONTRACT 











Wh 


ejE = \Arele)e) 


= BY 
Haeger 
With Glenwood, Haeger has a material that 
in normal service will not crack, shrink, 
warp, or chip. It is the perfect material for 
use when the need for long life and durability 
are a must. All designs illustrated are avail- 
abel in Antique White, Red or Olive, and 
Wood Grain.. Shades are fabric over vinyl. 


Custom Finishes are available to your spec- 
ifications on large quantity orders. 


Your Haeger representative has the dura- 
bility &tory, or write Dept. 26 


Haeger 


THE ROYAL HAEGER LAMP CO. | 
7 Maiden Lane Dundee, Illinois 60118 
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Design Changes Forecast in New Office Systems At BEMA 
Show, p. 126. 
Business Equipment Manufacturers Association’s exposition 
offers insights into office design changes. 

Point of View: American Institute of Interior Designs—Off in 
New Contract Directions, by Charles Lehman, p. 8. 


NOVEMBER 1971 


Plastic is Third Basic Furniture Material: Design Possibilities 
are Unlimited, pp. 52-58. 
Design and applications are unlimited with plastics. 

Plastics: Characteristics, Production, Applications, p. 59. 
Glossary of plastic terminology. 

“Plastics As Plastics’’ Create New Visual Form in Furniture, 
by James E. Rappoport, pp. 60-61. 
Quality, structural integrity, and production controls influence 
design of plastic furniture, furnishings. 

Red Plastic Modular Fixtures Punctuate Psychedelic Bank 
Design, pp. 62-65. 
Remodeling of Bank of Montreal branch in San Francisco by 
Rex Whitaker Allen & Associates. 

Alp-Like Swiss Bank Design Focuses Activity on Upper 
Floors, pp. 66-69. 
Swiss Credit Bank in New York, by Dietrich & Rosenbaum, Inc. 

Pod Banking Concept Helps Open Bank to Traffic, pp. 70-73. 
Northwestern National Bank, St. Paul, Minn., by Grover Dia- 
mond Associates, Inc. 

Resilient, Hard Flooring Variety Offers More Design Options, 
pp. 74-79. 
New developments in resilient flooring explored. 

Student-Volunteer Design Project is Morale Booster, pp. 80- 
83. 
Renovation of Ward 16, Brooklyn State Psychiatric Hospital, 
Brooklyn, N.Y., by graduate student volunteers of Parsons 
School of Design. 

Custom Plastic Specialty Fabricator Provides Fast-Reaction 
Quotes, pp. 84-87. 
A profile of Michael Machet Associates of Santa Barbara, 
Calif., manufacturer of a variety of plastic specialties. 

Point of View: Landscape Questionnaire Answers Too Pat—Dig 
Deeper:, by Frederick M. Miller, p. 8. 


DECEMBER 1971 


Canadian Design—A Creative Idea Whose Time Has Come, 
by Len Corlin, pp. 54-55. 

Canadian Architectural Renaissance Promotes Outstanding 
Industry, by David Piper, pp. 56-59. 

Competitive pricing and superb design has impact on U.S. 
Market. 

Canadian Designers Forecast Good Design, Expanding Export 
Markets, pp. 60-61. 

Leading professionals take a.look at the state of Canadian 
design. 

Architectural Hang-Ups Revealed in Vancouver Building, pp. 
62-65. 

Pillarless interior space used to advantage at Mobil Oil Estates 
Ltd. 

Wooded Site Reflected in Interior Materials, pp. 66-67. 

Union Camp offices, designed by Schofield Colgan, use Cana- 
dian desks. 

Flexible Furniture System Adapts to Changes, pp. 68-69. 
Rhode Island Governmental Department's reorganization uses 
Communicator Modules, Ltd.’s open plan furniture. 

Innovative Design Builds Demand for Canadian Products, pp. 
70-77. 

Review of Canadian product innovations. 

The Love-Hate Syndrome: How the Designer Loves the Fur- 
niture Dealer, pp. 78-85. 

We can't live with or without them, state a number of contract 
designers. 
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